BUSINESS RESPONSIBILITY REPORT

GODFREY PHILLIPS
—INDIA LIMITED—

{Pursuant to Regulation 34(2)(f) of SEBI (Listing Obligations and Disclosure Requirements) Regulations 2015}

SECTION A: GENERAL INFORMATION ABOUT THE COMPANY

1. |Corporate Identity Number (CIN) of the L16004MH1936PLCO08587
Company
2. Name of the Company GODFREY PHILLIPS INDIA LIMITED
3. |Registered address ‘Macropolo Building’, Ground Floor, Next to Kala
Chowky Post office, Dr. Babasaheb Ambedkar
Road, Lalbaug, Mumbai, Maharashtra — 400033
4. |Website www.godfreyphillips.com
5. |Email id isc-gpi@modi.com
6.  |Financial Year reported 2016-17
7. |Sector(s) that the Company is engaged in | Manufacturing of Cigarettes (12003) and Pan
(industrial activity code-wise) Masala (12008 ) and trading of Unmanufactured
tobacco (46202)
8. List three key products/services that the | (a) Cigarettes
Company manufactures/provides (as in | (b) Unmanufactured tobacco
balance sheet) (c) Retail
9. Total number of locations where International:
business activity is undertaken by the Thru subsidiary company/branch :United
Company Arab Emirates, United States of America
(@) Number of International and Singapore
Locations (Provide details of National:
major 5) Across the country. Details of the office
(b) Number of National Locations & plant locations are disclosed under the
corporate information page of Annual
Report.
10. | Markets served by the Company - : ,
Local/State/National/International National & International

SECTION B: FINANCIAL DETAILS OF THE COMPANY

1.

Paid up capital

Rs. 1039.88 Lakhs

2. |Total turnover Rs. 439658.99 Lakhs
3. |Total profit after taxes Rs. 13225.51 Lakhs
4 Total spending on Corporate Social
Responsibility (CSR) as percentage of|2 %
profit after tax
5. |List of activities in which expenditure in 4|(a) Promoting education, healthcare and women
above has been incurred empowerment.
(b) Undertaking community development
initiatives.
SECTION C: OTHER DETAILS
1. | Does the Company have any subsidiary company/ companies. | Yes

the Company does business with, participate in the BR initiatives

of the Company.

2. | Do the subsidiary company/companies participate in the BR| Yes, All of them are aligned
initiatives of the parent company? If yes, then indicate the number |to the parent to ensure
of such subsidiary company(s). efficient conduct of business.

3. Do any other entity/entities (e.g. suppliers, distributors etc.) that | No
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SECTION D: BR INFORMATION
1. Details of Director/Directors responsible for BR

(a) Details of the Director/Directors responsible for implementation of the BR policy/policies

No. |Particulars Details

1. |DIN Number 00029407

2. |Name Mr. K K. Modi

3. Designation Managing Director

(b) Details of the BR head

No. |Particulars Details
1 DIN Number (if applicable) -
2 Name Mr. Bhisham Wadhera
3 Designation Chief Executive Officer
4 |Telephone number 011-26832155
5 |emailid bhisham-gpi@modi.com

The operating principles adopted| The National Voluntary Guidelines provide for the following
by the Company to supplement the| nine principles:

requirements under the National| Principle 1: Ethics, Transparency and Accountability (P1)
Voluntary Guidelines (NVGs) Principle 2: Products Lifecycle Sustainability (P2)
Principle 3: Employees Well-being (P3)

Principle 4: Stakeholders Engagement (P4)

Principle 5: Human Rights (P5)

Principle 6: Environment (P6)

Principle 7: Policy Advocacy (P7)

Principle 8: Inclusive Growth (P8)

Principle 9: Customer Value (P9)

3. Principle-wise (as per NVGs) BR Policy/policies
(a) Details of compliance (Reply in Yes/No)

No. |Questions P1 P2 P3 |P4 P5 |P6 (P7 (P8 (P9

1 Do you have a policy/ policies|Yes  |Yes [Yes |Yes |Yes |[Yes |Yes |Yes |Yes
for:

2 |Hasthe policy being formulated| Yes
in consultation with the relevant
stakeholders?
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Does the policy conform to
any national/international
standards? If yes, specify.

Yes. The policies conform to the relevant standards as per the
national /international legal requirements.

Has the policy being approved
by the Board?

If yes, has it been signed
by MD/ Owner/ CEO/
appropriate Board Director?

Policies that are mandated under the Companies Act/SEBI
Regulations are approved/noted by the Board from time to
time. Other policies are approved / reviewed by the senior
management of the Company.

Does the company have a
specified committee of the
Board/ Director/ Official to
oversee the implementation of
the policy?

Implementation of relevant policies covering various principles
is the responsibility of respective functions in the Company.
There may be more than one principle which may be a part
of a policy and various functions in hands to ensure their
implementation. There are specific committees of the Board
to oversee implementation of CSR policies, Stakeholder
relationships and Senior Management employees nomination
& remuneration.

Indicate the link for the policy
to be viewed online?

Internal policies which are available on the Company’s
internal network, Other policies are available on the website
of the company (www.godfreyphillips.com) through various
web links.

Has the policy been formally
communicated to all relevant
internal and external
stakeholders?

Yes

Does the Company have in-
house structure to implement
the policy/ policies.

Yes

Does the Company have a
grievance redressal mechanism
related to the policy/ policies
to  address  stakeholders’
grievances related to the
policy/ policies?

Yes

Has the company carried out
independent audit/ evaluation
of the working of this policy by
an internal or external agency?

The implementation of the relevant policies is periodically
looked at by the internal audit team. However no independent
audit/evaluation has been carried out.

4. Governance related to BR

As a statutory requirement this report has been compiled for the I
time and is annexed to the duly approved report of the Board of
Directors. This will henceforth be the annual feature and various
policies and the same will be disclosed on the Company’s website
www .godfreyphillips.com. Various policies and procedures are

already aligned to this endeavor on continuous basis.
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SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1 — Ethics, Transparency & Accountability

The Code of Business Conduct of your company outlines the values and expected behavior which is required
to be followed by its Board of directors and senior management personnel and their subordinates while
dealing with internal or external customers. By virtue of their direct responsibilities associated with all major
subsidiaries/associates, this principle is expected to be followed in relation to the subsidiaries/associates
also. Employees involved in potential conflict of interests are subjected to appropriate action by the Company.
The Company has adopted ‘Whistle Blower Policy’ which provides mechanism to highlight any unethical
behavior through protected disclosures to competent authority. Code on Insider Trading restricts possibility
of any unethical dealing in Company’s securities by any insider or connected person whether inside the
Company or outside.

There were 46 complaints received during the year from the shareholders/investors and all were redressed
to their satisfaction. No complaint was pending for redressal as on March 31, 2017.

Principle 2 — Sustainable Services

The Company has adopted life cycle approach in order to ensure product sustainability across its value
chain. Your Company is committed to provide goods that address social and environmental concerns
which lead to sustainability. Accordingly it focuses on controlling quality of air emissions, maximizing reuse
of treated water and optimizing utilization of natural resources. Treated water is being reused in all the
factories be it in horticulture or elsewhere. Tobacco contained in rejected cigarettes is refrieved and used
back, plastic core bobbins and filter trays are reused and rejected pouches are ripped and recycled to

conserve resources. Various measures are taken fo save energy at factory locations.

Sustainable sourcing policies are followed by the Company, including in vendor selection and vendor
evaluation mechanism. We encourage our vendors to follow applicable laws, rules & regulations apart from
adhering to fair work practices. All major suppliers of raw materials are ISO 14000 certified. The Company
encourages procurement of certain items from vendors in close vicinity of its factory locations. This also helps
in optimizing transportation cost by using local transporter.

Principle 3 — Employees Well being

The Company ensures to keep its employees motivated through various health and safety measures,
performance based compensation mechanism and training interventions at all levels in the organization.

Some of the statistics on employees in the organization are as given below:

J—

Total number of employees: 1005

Total number of employees hired on temporary/contractual/casual basis: 288
The Number of permanent women employees: 49

The Number of permanent employees with disabilities: None

Any employee association that is recognized by management.: No

S o

Percentage of permanent employees being members of this recognized employee association: Not

Applicable
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7. Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in
the last financial year and pending, as on the end of the financial year.

No. | Category Number of complaints filed | Number of complaints pending
during the financial year | as on end of the financial year

1. | Child labour/forced labour/ - _

involuntary labour

2. | Sexual harassment - -

3. | Discriminatory employment - -

8. Percentage of under mentioned employees were given safety & skill up-gradation training in the last
year?

a) Permanent employees: 40%

(

(b) Permanent women employees: 24%

(c) Casual/Temporary/Contractual employees: 85%
(

d) Employees with disabilities: Not Applicable

Principle 4 — Responsiveness to Stakeholders

The Company has identified stakeholders across its value chain and there are infernal and external
stakeholders. These include consumers, distributors, civil society organisations, local communities, regulatory
bodies, suppliers, investors and employees.

The external stakeholders are mapped through various, sales & marketing meets, channel partner meets,
trade shows, trainings, consumer contact programs etc, including through use of technology. Internal
stakeholders are responded through town hall meets, feedbacks and other personal interactions. The
Company participates with various trade associations and contributes with various inputs in furtherance of
the objectives for which the said association is working. The Company acts like a responsible corporate
citizen in abiding by rules and regulations formulated by the regulators as an external stakeholder of the
Company.

The Company also engages with marginalized sections of the society like small farmers, women working in
rural areas, children and adolescents in slum areas for their general well being, empowerment, education,
health and nutritional support as part of its CSR initiatives, directly or through external agencies.

Principle 5 — Respect for Human Rights

The Code of Business Conduct of the Company not only covers the employees but also the others who are
directly or indirectly working with it. Similarly, the policy on Prohibition of Sexual Harassment at work place
is applicable to all employees, suppliers, contractors and vendors working with it. No complaints of sexual
harassment, gender or caste based discrimination or child labour were received in the financial year under
the report.

Principle 6 — Environmental Responsibility

Your Company believes in following best practices in the field of environment, health and safety. As a
responsible corporate citizen, Company realizes its responsibility towards the conservation of the environment
and has adopted policies to use methods that have been proven environment friendly. The policy also
extends to suppliers and contractors as it encourages them fo get ISO 14000 certification.

In terms of environmentfriendly manufacturing, Company’s facilities comply with some of the highest
international quality standards like ISO 9001:2015 and OHSAS 18001: 2007. The ISO 50001: 2011 (for
Energy Management Systems) and ISO 14001:2004 (for Environment Management Systems) certification
of the plants is further proof of the Company’s commitment towards the environment.

The Company understands the critically and consequences of global environmental issues. Wide range of
initiatives such as plantation, use of energy efficient technologies, rainwater harvesting, use of solar power
efc. are the steps in this direction.
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There are no show cause /legal notices received from CPSB/SPCB which were pending unresolved at the
end of the financial year.

Principle 7 — Public Policy Advocacy

The Company is a member of various frade bodies and chamber of associations for the advancement of
public good. We do not engage in lobbying activities but actively participate in forums that impact the
interest of stakeholders in general in the broad areas of governance, sustainable business development,
taxes, food security, etc. Some of the trade associations with which we are associated are; Confederation
of Indian Industry, PHDCCI, ASSOCHAM, Tobacco Institute of India, Thane Belapur Industrial Association.

Principle 8 = Support for Inclusive Growth

The Company is committed to support inclusive growth and equitable development. The Board of Directors
have formulated a Corporate Social Responsibility policy and its impact is contained in annual report
separately. The initiatives like development of small and marginalized farmers, empowerment of women,
development of education facilities, health and nutritional support to AIDS impacted children, needful
support to school dropout children in slum areas are some of the initiatives undertaken in partnership with
some external agencies. The Company constantly assesses the impact of various initiatives taken and strives
towards maximizing the benefit accruing out of such initiatives.

Principle 9 — Engagement with Customers

There is a proper mechanism in place to receive and resolve customer complaints as quickly as possible.
Consumer surveys and regular engagement with them is part and parcel of the normal business. Your
Company ensures to display all the requisite information on product labels as is mandatory as per applicable
laws governing product packaging and labelling. There are no cases pending against the Company
regarding any unfair trade practice or anti-competitive behavior. Your Company adheres to all applicable
rules and regulations with responsibility.



